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CONSUMER

TECHNOLOGY SOCIETY

Market
Change

Structure
sector

Dick-Jan Abbringh, Trendbreuk.com
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4 4 ExamplesExamples

1.1. ConsultancyConsultancy
2.2. Job Job recruitmentrecruitment
3.3. Marketing Marketing agencyagency
4.4. MediaMedia

A.A.WhatWhat is the trend break?is the trend break?
B.B.WhatWhat is the is the questionquestion??
C.C.WhatWhat is the (IR) is the (IR) solutionsolution??
D.D.WhatWhat is the business case?is the business case?
E.E.WhatWhat are the research are the research questionsquestions??

1.1. ConsultancyConsultancy



4

���������������
�����
��

���������������
�����
��



5

��������������	�� 
���	
� �
��
��!

Who has the 
skills to perform

the work?

Who has seen
similarities and 

analogies?

Who has seen
solutions work

and fail?

More
Leads

More Deals /
Better Rates

More
Productivity

Better
Quality

Account
Management

Sales Planning Delivery

Less
Time

Who has seen
this before and

knows the
mechanics?

Who has 
done this
before?

Who can review
if my proposal is 

realistic?

Who has worked on
this problem in this

industry?

Customer
Problem

Define
Approach

Write
Proposal

Demonstrate 
Experience

Staff 
Engagement

Perform
Analysis

Recommend
Solutions
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A … hours saved a week

B … euro an hour

C … consultants

PRICE: A x B x C x 50 
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2. Job 2. Job recruitmentrecruitment
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3. Marketing 3. Marketing agencyagency
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Opinion changes

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

jan-
06

feb-
06

mrt-
06

apr-
06

mei-
06

jun-
06

jul-06 aug-
06

sep-
06

Positive opinion in newspapers

0 20 40 60 80

jan-06

feb-06

mrt-06

apr-06

mei-06

jun-06

jul-06

aug-06

Newspaper 1 Newspaper 2 Newspaper 3

Track changing opinion
over time

Compare several opinion
sources over time
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4. Media4. Media

author publisher reviewer publisher agent firm reader

author reader
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author publisher reviewer publisher agent firm reader

Publisher Consumer/
Professional

Information
Services
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ToTo concludeconclude
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CONSUMER

TECHNOLOGY SOCIETY

Market
Change

Structure
sector

Dick-Jan Abbringh, Trendbreuk.com
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Information Relevant
information

Customer

Travel Agencies Insurance Companies Music Stores Publishers

Intermediary

Information
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Information Relevant
information

Customer

IRS

Travel Agencies Insurance Companies Music Stores Publishers

Intermediair

Information
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Travel Agencies

Insurance Companies

Music Stores

Publishers
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Questions?

theo.huibers@thaesis.nl
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